
CASE STUDY

PRINT, EXPRESS, AND SPOTIFY FOR THE PEOPLES 
CLIMATE MOVEMENT

THE GOAL
The Peoples Climate Movement aimed to mark Donald Trump’s 100th day in office with a demonstration 
of resistance to the rollback of policies that have helped maintain and protect families, communities, and 
the climate. One of their goals was to increase the participation of communities of color, as they bear a 
disproportionate burden when it comes to the harmful health impacts associated with climate change 
and pollution. Using our cultural competency, we facilitated outreach to communities of color by printing 
materials for the movement, designing newspaper ads, and placing Spotify ads.

THE STRATEGY

PRINT
With union labor, we printed a total of 88,000 bilingual quarter-page flyers which went on to be distributed 
throughout Washington D.C. and at public transportation stations days before the Peoples Climate March. 
We also locally printed 10,000 posters, which were used in advertising the movement. Our firm designed 
a bilingual pledge card for people to commit to march and give their contact information, a total of 10,000 
of those were printed. The bilingual aspects in all of these printed materials were intended to engage and 
encourage participation of the Latino community.
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CAN WE COUNT ON YOU TO VOLUNTEER? 

 I PLAN TO MARCH ON APRIL 29TH!

DIGITAL ADS
We designed and developed Spotify audio and display ads targeting environmentally conscious individuals 
from the ages of 18 to 34. The ads were delivered to listeners who live in the Washington, DC, Maryland, 
and Virginia area the week leading up to the movement. The audio spot featured a woman’s voice with 
sounds of a protest, and a message of joining the march to send a message to the President. The audio 
message resonated by emphasizing how this year is not normal as we face attacks on our health care, 
environment, and civil rights.  

The ads served a total of 751,363 impressions and 1,292 clicks with a click-through rate of 17%. African 
American listeners had a slightly higher click-through rate at 19% than the Latino community of 15%.



1 Nelsen Scarborough 2016, Release 1; CAC Quarterly Data Report, Q2 2016
2 The Atlantic: “The Climate March’s Big Tent Strategy Draws a Big Crowd.” by Robinson Meyer, April 30, 2017. 

MOREOVER, THE SUCCESS OF THE 
PEOPLES CLIMATE MARCH WAS VISIBLE 

AS, “DOZENS OF SIGNS SOUGHT TO 
REMIND ATTENDEES THAT THE COST OF 

CLIMATE CHANGE WILL BE BORNE BY 
POOR PEOPLE OF COLOR.” 2  

Express
The print advertising continued with a four-page wrap on the Express two days before the march. The 
Express is a free daily newspaper distributed at metro centers in the Washington D.C. area and available in 
stands. Their circulation is 143,132 copies with the average issue readership within the Washington Metro 
Market being 339,864. 1  

We designed the advertisement to inform people with a map of the march’s location, lineup, agenda, map 
and the events to take place throughout the day. The first and last page of advertisements in the Express 
indicated that on the 100th day of the Trump Administration, we are surrounding the White House for 
climate, jobs, and justice. The purpose of the demonstration was to show that the policies being put in 
place by the Trump Administration are harmful to our environment and detrimental to environmental 
agencies and organizations. 
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FOR MORE DETAILS, VISIT PEOPLESCLIMATE.ORG

ROUTE OF THE MARCH
SATURDAY, APRIL 29TH

11:00 AM - MARCH LINE-UP

2:00 PM - COLLECTIVE ACTION

3:00 PM - ACTIVITIES
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FOR MORE DETAILS, VISIT PEOPLESCLIMATE.ORG

MARCH SCHEDULE

We will gather in front of the Capitol Building at
3rd St. SW and Jefferson Dr. SW

We will surround the White House and take
powerful collective action.

We will reconvene at the Washington Monument
for arts and performances.

11:00 AM - LINE-UP

2:00 PM - TAKE ACTION

3:00 PM - RALLY

SATURDAY, APRIL 29TH

Picture By Nathan Keirn from Kadena-Cho, Japan (NAK_2421.jpg; to the Commons uploaded by odder) [CC BY-SA 2.0 (http://creativecommons.org/licenses/by-sa/2.0)], via Wikimedia Commons
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THE RESULTS 
Over 200,000 people participated in The Peoples Climate March on April 29, 2017, in Washington, D.C. and 
tens of thousands of people participated in one of 370 sister marches across the country, and around the 
world. The march was a success at depicting the message that, “pollution and degradation are an affliction 
of poor and minority communities (almost 80 percent of all black Americans live within 30 miles of a coal 
plant).” 


